
 

~ 306 ~ 

 
ISSN Print: 2394-7500 
ISSN Online: 2394-5869 
Impact Factor: 5.2 
IJAR 2017; 3(2): 306-312 
www.allresearchjournal.com 
Received: 19-12-2016 
Accepted: 20-01-2017 
 
Suganya A 
Sri Jayendra Saraswathy  
Maha Vidyalaya College of 
Arts and Science, Coimbatore. 
Department: Commerce,  
Tamil Nada, India 
 
Kavitha T 
Sri Jayendra Saraswathy  
Maha Vidyalaya College of 
Arts and Science, Coimbatore. 
Department: Commerce,  
Tamil Nada, India 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Correspondence 
Suganya A 
Sri Jayendra Saraswathy  
Maha Vidyalaya College of 
Arts and Science, Coimbatore. 
Department: Commerce,  
Tamil Nada, India 
 

 

 
Barriers, prospects and satisfaction of exporters in 

logistics operations with reference to Coimbatore city 
 

Suganya A and Kavitha T 
 
Abstract 
Export Marketing means Exporting goods to other countries of the world. It involves lengthy procedure 
and formalities. Export marketing is more complicated to domestic marketing due to international 
restrictions, global competition, lengthy procedures and formalities and so on. Moreover, when a 
business crossed the borders of a nation, it becomes infinitely more complex. Along with this, export 
marketing offers ample opportunities for earning huge profits and valuable foreign exchange. Export 
marketing has wider economic significance as it offers various advantages to the national economy. It 
promotes economic / business / industrial development, to earn foreign exchange and ensures optimum 
utilization of available resources.  
Around the world, logistics services form an important basis for success in business. In a global 
comparison, the significance of logistics depends largely on the overall economic power of a country. 
Business cannot be done without the services of logistics providers. 
The survey was conducted among the various export companies in Coimbatore. This piece of research 
depends entirely on the Primary Data collected for studying the above mentioned objectives at various 
export firms in Coimbatore. However, the Secondary data were also collected from the information 
provided by the company. The statistical tools are used.  
The economic development of any country primarily depends on the establishment of industries, which 
require sufficient amount of capital. The governments and international development agencies have 
intensified efforts to promote import and export business as an engine of proper growth. There is a need 
to reduce the shipping freight cost charged by the logistic operators which was felt high by some 
exporters, while, ineffective handling trade inflows, high shipment cost, lack of cooperation and stiff 
competition in foreign market shipping freight cost charged by the logistic operators Some of the 
respondents felt transit time needed improvement in services by the shipping liner and the dispatchers 
release of shipping documents, credit terms and technological development. Few of the exporters 
felt definite improvement needed with respect to consignee preference on services, convenience in 
transport operations and goodwill of the firm to perform well in the export market and to achieve more 
success and elevate their export performance in the global scenario. 
 
Keywords: Export marketing, logistics services, satisfaction, Economic growth 
 
1. Introduction 
The export-led growth hypothesis generally reflects the relationship between exports and 
economic growth. The proponents of such hypothesis argue that export promotion through 
policies such as export subsidies or exchange rate depreciation will increase economic 
growth. The substance of the neo-classical arguments underlying the export-led growth 
hypothesis is that competition in international markets promotes economies of scale and 
increases efficiency by concentrating resources in sectors in which the country has a 
comparative advantage. Export marketing means exporting goods to other countries of the 
world. It involves lengthy procedure and formalities. In export marketing, goods are sent 
abroad as per the procedures framed by the exporting country as well as by the importing 
country. Export marketing is more complicated to domestic marketing due to international 
restrictions, global competition, lengthy procedures and formalities and so on. Moreover, 
when a business crossed the borders of a nation, it becomes infinitely more complex. Along 
with this, export marketing offers ample opportunities for earning huge profits and valuable 
foreign exchange. Export marketing has wider economic significance as it offers various 
advantages to the national economy. It promotes economic / business / industrial 
development, to earn foreign exchange and ensures optimum utilization of available 
resources. 
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1.1 International Logistics 
When shipping a product overseas, the exporter must be 
aware of packing, labeling, documentation, and insurance 
requirements. Most exporters rely on an international freight 
forwarder to perform these services because of the multitude 
of considerations involved in physically exporting goods. 
 Find a Freight Forwarder 
 Schedule B and HS Numbers 
 Tariffs and Import Fees 
 Common Export Documents 
 Logistics Comparative with other Countries 

 
1.2 Logistics in a global comparison 
Logistics’ significance and capabilities depend largely on 
the economic power and developmental stage of a country. 
One critical factor, for instance, is the availability of an 
intact infrastructure. The range of logistics service providers 
extends from pure transport functions to modern, complex 
logistics systems - depending on the conditions of a 
particular country. 
 
2. Review of Literature 
Chandra and Sastry (2004) [1] have pointed towards two key 
areas that require attention in managing the logistics chains 
across the Indian business sectors – cost and reliable value 
add services. Logistics costs (i.e., inventory holding, 
transportation, warehousing, packaging, losses and related 
administration costs) have been estimated at 13-14 per cent 
of Indian GDP which is higher than the 8 per cent of USA’s 
and lower than the 21 per cent of China’s GDP.  
Dobberstein et. al, (2005) [2], Service reliability of the 
logistics industry in emerging markets, like India, has been 
referred to as slow and requiring high engagement time of 
the customers, thereby, incurring high indirect variable 
costs. However, the Indian logistics story is one with islands 
of excellence though there has been a general improvement 
on almost all parameters. It is this aspect that we explore 
further in this paper. The paper is organized as follows: the 
next section gives a brief introduction of some of the 
peculiarities of the Indian logistics sector. In section 3 we 
discuss the determinants of growth in this industry. In 
section 4 we provide some interesting initiatives that point 
towards a renewal of the sector. The challenges facing the 
sector are discussed in the last section.  
Mitra, (2005) [3], Post-liberalization, the country has seen 
outsourcing of value add services like freight forwarding, 
fleet management, import/export and customs clearance, 
order fulfillment, consulting services like distribution 
network planning etc. These are early years for the 3PL 
service providers and a recent survey cites lack of trust and 
awareness as the key hurdles to its growth. Service tax on 
outsourced cost and the requirement to establish multiple 
warehousing facilities in order to avoid double taxation (and 
thereby lose the advantage of scale economies with fewer 
warehouses) were also found to undermine the 3PL business 
(Mitra, 2005) [3]. According to this survey, most of the 3PL 
service providers offer limited services. In future, their role 
as coordinators will require that they offer a wider menu of 
value add services.  
 
3. Problem and Significance 
This article attempts to identify the satisfaction towards 
exporters towards logistic operations in Coimbatore and also 
to findout the influence of the logistic operators and logistic 

operations, its effectiveness that decides the satisfaction 
level of the exporters. The independent variables which 
affected the dependent variable were studied with reference 
to various demographic variables taken for the study that 
have got influenced by the logistic operations in Coimbatore 
and the impact drive the exporters towards the same logistic 
company or any necessity is there to change the operators. 
Export barriers were also considered for the study and the 
policy measures needed for the study has been quoted as 
inference. Based on the inference of the study the study 
concludes with suitable suggestions that will be useful for 
the policy makers.  
 
4. Objectives of the Study 
1. To study the relationship between select demographic 

variables and their relationship with satisfaction 
towards logistic operations.  

2. To examine the ranking based on barriers and prospects 
in exports perceived by the respondents in Coimbatore 
City. 

3. To suggest measures for policy implications. 
 
5. Hypotheses 
 There is no significant relationship between Type of 

Business and Satisfaction towards logistic operations 
during exports 

 There is no significant relationship between period of 
exports and satisfaction towards logistic operations 

 There is no significant relationship between frequency 
of shipment and  Satisfaction towards logistic operations 
during exports 

 
6. Methodology 
Research in common parlance refers to the search of 
knowledge. In this context research may be defined as, “The 
objective and systematic method of finding solution to a 
problem ie, systematic collection, recording, analyzing, 
interpretation and reporting of information about facts of a 
phenomenon under study”. The sources of data included 
both primary as well as secondary data. Questionnaires were 
used for the primary data collection where as secondary data 
collection was made based on the information provided by 
the company’s officials. Questionnaire was adopted as 
research instrument. The questionnaires were administrated 
through personal interview. The research design here used is 
descriptive research. In this, the researcher has no control 
over the variables; he can only report what has happened 
and what is happening. The survey was conducted among 
the various export companies in Coimbatore. The sample 
size of the study is 125. The self prepared questionnaire to 
find out the personal data of respondents to find out the 
reasons. The technique used for the research is Non-
Probability sampling. However, considering the 
accessibility and availability of exporters in Coimbatore, the 
sampling technique selected for the study is on a 
convenience basis. The researcher has circulated the 
questionnaires to 125 respondents (only exporters) for data 
collection. Primary data is the first hand information that is 
obtained through experiment, surveys, etc. In this study the 
primary source Secondary data are the facts that are 
available already. In this study the secondary data is 
collected from the previous records and websites. The 
statistical tools include Simple Percentage Method, 
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Weighted Average Method, Garrett Ranking Method and 
Chi-Square Test. 
 
7. Limitations of the Study 
The limitations are the time allotted for data collection and 
analysis was very short and the researcher found it a major 
constraint to conduct a much detailed study. The number of 
the respondents has been restricted to 125 only. 

8. Analysis Results  
8.1 Demographics 
Demographic characteristics of the exporters are classified 
based on their type of business, educational qualification, 
years of export, initial capital investment, annual export 
turnover and channel of export that are presented in the table 
hereunder. 

 
Table 1: Demographic Characteristics 

 

Sl. No. Demographics Number of Respondents Percentage 
1. Type of Business   

 
Exporter 89 71.2 

Merchandiser 19 15.2 
Both 17 13.6 

2. Educational Qualification   

 
Higher Secondary 49 39.2 

UG / PG 18 14.4 
Others (Technical, etc.) 58 46.4 

3. Years of export   

 
Below 3 years 40 32.0 

3 to 5 years 53 42.4 
Above 5 years 32 25.6 

4. Initial Capital Investment   

 

Below 3 Lakhs 19 15.2 
3 tp 5 Lakhs 35 28.0 

5 to 10 Lakhs 31 24.8 
10 to 20 Lakhs 21 16.8 

Above 20 Lakhs 19 15.2 
5. Annual Export Turnover   

 

Below 5 Lakhs 14 11.2 
5 tp 10 Lakhs 38 30.4 
10 to 25 Lakhs 50 40.0 
25 to 50 Lakhs 18 14.4 

Above 50 Lakhs 5 4.0 
6. Channel   

 Direct 80 64.0 
Indirect 45 36.0 

7. Freight Cost   

 
High 8 6.4 

Nominal 84 67.2 
Low 33 26.4 

    Source: Primary Data 
 

The above table shows that majority (71.2%) of the 
respondents are exporters, 15.2% of the respondents are 
merchandisers and the remaining 13.5% of the respondents 
are engaged in Exports and Merchandising.  It is clear that 
nearly half (46.4%) of the respondents had other 
qualifications (such as Technical, Diploma, ITI, etc.), 
whereas 39.2% of the respondents had studied upto higher 
secondary and the remaining 14.4% of the respondents are 
either under graduates / post graduates. Maximum (42.4%) 
of the respondents are engaged in the Export between 3 and 
5 years, while 32% of the respondents are engaged in 
exports below 3 years and the remaining 25.6% of the 
respondents are engaged in exports for the period above 5 
years. It is evident that 28% of the respondents have 
invested from Rs.3 to 5 lakhs, 24.8% of the respondents 
have invested from Rs.5 to 10 lakhs, 16.8% of the 
respondents have invested between Rs.10 and 20 Lakhs, 

15.2% of the respondents have invested below Rs.3 lakhs 
and another 15.2% of the respondents have invested above 
Rs.20 lakhs. 40% of the respondents make between Rs.10 to 
25 Lakhs annual export turnover, whereas 30.4% of the 
respondents make a turnover between Rs.5 and 10 Lakhs, 
14.4% of the respondents annual export turnover is from 
Rs.25 lakhs to 50 lakhs, 11.2% of the respondents annual 
export turnover was below Rs.5 Lakhs and the remaining 
4% of the respondents annual export turnover was above 
Rs.50 lakhs. It is found that majority (64%) of the 
respondents are engaged in direct export and 36% of the 
respondents are engaged in indirect export. Majority 
(67.2%) of the respondents felt nominal about the freight 
cost charged by the shipping line / airline, 26.4% of the 
respondents indicated low and the remaining 6.4% of the 
respondents felt high cost for freight is charged by shipping 
line / air line. 
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8.2 Weighted Mean 
 

Table 2: Rank on Information based on Barriers in Exports 
 

Sl. 
No. 

Opinion on Barriers 
Strongly 
Disagree 

Dis- 
agree 

Neutral Agree 
Strongly 

Agree 
Wtd. 
Mean 

Rank 

1 Rigid legal formalities 25 51 42 6 1 3.744 7 
2 Delay in availing credit from the banks 30 45 39 9 2 3.736 8 
3 High cost to participate in trade fairs and exhibition 24 40 54 3 4 3.616 10 
4 Social Issues 40 37 36 10 2 3.824 4 
5 Lack of advanced equipments 30 47 30 17 1 3.704 9 
6 Poor connectivity from roads and railways to roads 49 32 30 5 9 3.856 2 
7 Insufficient knowledge about shipment 47 51 16 3 8 4.008 1 
8 Lack of domestic aviation 17 51 39 6 12 3.440 15 
9 Unable to handle trade inflows effectively 29 46 27 4 19 3.496 14 

10 High shipment cost 33 34 36 8 14 3.512 13 
11 Difficulties in obtaining L/C 37 53 21 4 10 3.824 3 
12 Lack of co-operation 21 52 38 3 11 3.552 12 
13 Stiff competition in foreign market 20 60 30 2 13 3.576 11 
14 Lack of export knowledge 26 62 28 3 6 3.792 5 
15 Demand for extended credit period 27 53 36 7 4 3.784 6 
Source: Computed from Primary Data 

 
It is clear from the table that the respondents opinion on 
barriers in exports was least with respect to the statement 
“Insufficient knowledge about shipment” with the mean of 
4.008, followed by the second rank for the statement “poor 
connectivity from roads and railways to roads with the mean 
of 3.856, third rank was for the statement “difficulties in 
obtaining L/C” with the mean of 3.824. Fourth rank was for 
the statement “Social Issues” with the mean of 3.824, fifth 
rank for the statement “lack of export knowledge” with the 
mean of 3.792, sixth rank for the statement “demand for 
extended credit period” with the mean of 3.784, seventh 
rank for the statement “Rigid legal formalities” with the 
mean of 3.744, eighth rank for the statement “delay in 

availing credit from the banks” with the mean of 3.736, 
ninth rank for the statement “lack of advanced equipments” 
with the mean of 3.704, tenth rank for the statement “high 
cost to participate in trade fairs and exhibition” with the 
mean of 3.616, eleventh rank for the statement “Stiff 
competition in foreign market” with the mean of 3.576, 
twelth rank for the statement “lack of co-operation” with the 
mean of 3.562, thirteenth rank for the statement “high 
shipment cost” with the mean of 3.512, fourteenth rank for 
the statement “unable to handle trade inflows effectively” 
with the mean of 3.496 and finally, the highest barrier in 
export was for the statement “lack of domestic aviation” 
with the mean of 3.440. 

 
Table 2: Rank on Satisfaction towards the Logistic Operations 

 

Opinion 
Highly 

satisfied 
Satisfi

ed 
Neu
tral 

Dis-
satisfied 

Highly Dis-
satisfied 

Wtd. 
Mean 

Rank 

Assistance provided for the preparation of bill of lading 63 43 8 5 6 4.216 1 
Assistance provided in the processing of shipping bill 28 68 14 9 6 3.824 4 
Handling, routing and documentation of consignments 32 54 17 9 13 3.664 11 

Preparing documents as per letters credit received by you 32 62 13 6 12 3.768 7 
Handling paper work regarding the export regulations of the 

government 24 48 41 4 8 3.608 12 

Movement of cargo to destinations in an efficient and economic 
manner 35 42 33 9 6 3.728 10 

Providing customers clearance facilities and planning routes 23 66 23 7 6 3.744 8 
Handling container load tariff 26 60 27 10 2 3.784 5 

Providing Consolidation Facilities for LCL Cargo 38 39 37 4 7 3.776 6 
Offering Warehousing and Transport facilities 36 60 16 7 6 3.904 3 

Assistance provided to you in receiving space abroad on an 
oceans vessels 30 56 22 9 8 3.728 9 

The speed with which activities are done 29 63 28 5 0 3.928 2 
Source: Computed from Primary Data 

 
It is observed from the table that the level of satisfaction 
towards logistic operations was high with respect to the 
statement “assistance provided for the preparation of bill of 
lading” with the mean of 4.216, second rank was for the 
statement “The speed with which activities are done” with 
the mean of 3.928, third rank was for the statement “offering 
warehousing and transport facilities” with the mean of 
3.904, fourth rank was for the statement “assistance 
provided in the processing of shipping bill” with the mean 
of 3.824, fifth rank was for the statement “handling 

container load tariff” with the mean of 3.784, sixth rank was 
for the statement “providing consolidation facilities for LCL 
Cargo” with the mean of 3.776, seventh rank was for the 
statement “preparing documents as per letters credit 
received” with the mean of 3.768, eighth rank was for the 
statement “providing customers clearance facilities and 
planning routes” with the mean of 3.744. Ninth rank was for 
the statement “assistance provided to you in receiving space 
abroad on an oceans vessels” with the mean of 3.728. Tenth 
rank was for the statement “movement of cargo to 
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distinctive in an efficient and economic manner” with the 
mean of 3.728, eleventh rank was for the statement 
“handling routing and documentation of consignments” with 
the mean of 3.664 and the least rank was for the statement 

“handling paper work regarding the export regulations of the 
government” with the mean of 3.608. 
 
8.3 Garrett Ranking 

 
Table 3: Garrett Ranking showing the Demerits of Export Logistic Operations 

 

Attributes Garrett Score Garrett Mean Rank 
Post shipment processing 5790 46.320 8 

Customs clearance 6006 48.048 6 
Drawback and claims 6522 52.176 5 

Release of shipping documents 7172 57.376 1 
Credit terms 6852 54.816 2 

Co-ordination with liners 6544 52.352 4 
Competitive rates 5636 45.088 7 

Technological Development 6728 53.824 3 
 

It is understood from the above table that demerits perceived 
by the respondents towards logistics operation was indicated 
highest towards the statement towards the statement 
“Release of shipping documents with the mean of 57.376, 
followed by the second rank for the statement “Credit 
terms” with the mean of 54.816, third rank was for the 
statement “Technological development” with the mean of 
53.824, fourth rank was towards “Co-ordination with the 

liners” with the mean of 52.352, fifth rank was for the 
statement “Drawback and claims” with the mean of 52.176, 
sixth rank was for the statement “Customs Clearance” with 
the mean of 48.048, seven rank was for the statement 
“Customs clearance” with the mean of 46.320 and the least 
rank was for the statement “Competitive Rates” with the 
mean of 45.088.  

 
Table 4: Rank of the Respondents towards Merits of Export Logistic Operations 

 

Sl. No. Attributes Garrett Score Garrett Mean Rank 
1 Transit time 7857.97 62.864 1 
2 Goodwill of the firm 5857.23 46.858 4 
3 Service Quality and Frequency 6324.07 50.593 3 
4 Management of Infrastructure 7707.93 61.663 2 
5 Consignee preference on services 4740.40 37.923 6 
6 Convenience in Transport Operations 5008.23 40.066 5 

 
The above table shows that the respondents rating towards 
the merits of logistic operation during exports was ranked 
high for the statement “Transit Time” with the mean of 
62.864, followed by the second rank was towards the 
statement “Management of Infrastructure” with the mean of 
61.663, third rank was for the statement “Service Quality 
and Frequency” with the mean of 50.593, fourth rank was 

for the statement “Goodwill of the firm” with the mean of 
46.858, fifth rank was for the statement “Convenience in 
Transport Operations” with the mean of 40.066 and finally 
the least rating was for the statement “Consignee preference 
on Service” with the mean of 37.923. 
 
8.4. Chi-Square Test 

 
Table 5: Relationship between Type of Business and Satisfaction towards Logistic Operations during Exports 

 

Type of Business 
Satisfaction towards Logistic operations during exports 

Total 
High Moderate Low 

Exporter 19 32 38 89 
70.4% 60.4% 84.4% 71.2% 

Merchandiser 5 11 3 19 
18.5% 20.8% 6.7% 15.2% 

Both 3 10 4 17 
11.1% 18.9% 8.9% 13.6% 

Total 27 53 45 125 
Source: Primary Data 

 
The result of the chi-square test reveals that the calculated 
chi-square value (7.349) is less than the table chi-square 
value (9.488) at 5% level of significance and therefore, the 
relationship between Type of Business and Satisfaction 

towards logistic operations during exports is not significant. 
Thus the hypothesis is that the relationship between the two 
factors does not hold good. Hence the null hypothesis is 
accepted. 

 
Table 6: Relationship between Period of Exports and Satisfaction towards Logistic Operations during Exports 

 

Years of Export 
Satisfaction towards Logistic operations during exports 

Total 
High Moderate Low 

Below 3 years 3 15 22 40 
11.1% 28.3% 48.9% 32.0% 
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3 to 5 years 14 25 14 53 
51.9% 47.2% 31.1% 42.4% 

Above 5 years 10 13 9 32 
37.0% 24.5% 20.0% 25.6% 

Total 27 53 45 125 
100.0% 100.0% 100.0% 100.0% 

Source: Primary Data 
 

The result of the chi-square test reveals that the calculated 
chi-square value (12.180) is more than the table chi-square 
value (9.488) at 5% level of significance and therefore, the 
relationship between Type of Business and Satisfaction 

towards logistic operations is significant. Thus the 
hypothesis is that the relationship between the two factors 
holds good. Hence the null hypothesis is rejected. 

 
Table 7: Relationship between Frequency of Shipments and Satisfaction towards Logistic Operations during Exports 

 

Frequency of Shipments 
Satisfaction towards Logistic operations during exports 

Total 
High Moderate Low 

Daily 11 14 11 36 
40.7% 26.4% 24.4% 28.8% 

Weekly 10 12 5 27 
37.0% 22.6% 11.1% 21.6% 

Fortnightly 4 13 7 24 
14.8% 24.5% 15.6% 19.2% 

Monthly 2 14 22 38 
7.4% 26.4% 48.9% 30.4% 

Total 27 53 45 125 
100.0% 100.0% 100.0% 100.0% 

Source: Primary Data 
 

The result of the chi-square test reveals that the calculated 
chi-square value (18.433) is more than the table chi-square 
value (12.592) at 5% level of significance and therefore, the 
relationship between frequency of shipments and 
Satisfaction towards logistic operations during exports is 
significant. Thus the hypothesis is that the relationship 
between the two factors holds good. Hence the null 
hypothesis is accepted. 
 
9. Results of the Study 
9.1 Demographics 
 Majority (71.2%) of the respondents are exporters. 
 nearly half (46.4%) of the respondents had other 

qualifications (such as Technical, Diploma, ITI, etc.) 
 Maximum (42.4%) of the respondents are engaged in 

the Export. 
 28% of the respondents have invested from Rs.3 to 5 

lakhs. 
 40% of the respondents make between Rs.10 to 25 

Lakhs annual export turnover. 
 majority (64%) of the respondents are engaged in direct 

export 
 Majority (67.2%) of the respondents felt nominal about 

the freight cost charged by the shipping line / airline  
 
9.2 Weighted Mean and Garrett Ranking 
 It is observed that the high level of satisfaction towards 

logistic operations was high with respect to the 
statement “assistance provided for the preparation of 
bill of lading” and the least rank was for the statement 
“handling paper work regarding the export regulations 
of the government”. 

 It is clear that the respondent’s opinion on barriers in 
exports was least with respect to the statement 
insufficient knowledge about shipment and finally, the 

high level of barrier in export was towards lack of 
domestic aviation. 

 It is found that the demerits perceived by the 
respondents towards logistic operations was highest 
towards the statement towards the statement “Release 
of shipping documents and the least rank was for the 
statement “Competitive Rates”. 

 It is found that the merits perceived by the respondents 
towards logistic operations was highest for the 
statement “Transit Time” and the least rating was for 
the statement “Consignee preference on Service”.  

 
9.3 Hypotheses Results 
 There is no significant relationship between Type of 

Business and Satisfaction towards logistic operations 
during exports 

 There is a significant relationship between period of 
exports and satisfaction towards logistic operations 

 There is no significant relationship between frequency 
of shipment and  Satisfaction towards logistic operations 
during exports 

 
10. Suggestions 
 Few of the exporters felt that the shipping freight cost 

charged by the logistic operators were found to be high 
which may be considered reducing and encourage the 
exporters to provide more business. Some of the 
respondents felt transit time and few exporters 
frequency in operations were the major barriers that 
needed attention by the policy makers to help the 
exporters to overcome the situation. 

 When the barriers are measured during logistic 
operations based on the perception of the exporters it is 
found that high level of barrier was with respect to lack 
of domestic aviation which is a government policy 



 

~ 312 ~ 

International Journal of Applied Research 
 

needed assistance for better logistic transport of goods 
followed by the perception towards ineffective handling 
trade inflows, high shipment cost, lack of cooperation 
and stiff competition in foreign market which are the 
most negative aspects needed immediate attention by 
the government and policy makers for betterment of the 
exporters and logistic business. 

 When it comes to the level of satisfaction, the 
maximum satisfaction was with regard to assistance 
provided for the preparation of bill of lading, followed 
by the speed in the logistic activities whereas, the 
respondents were maximum dissatisfied with the 
handling of paper work regarding export regulation of 
the government, handling routing and documentation of 
consignments and movement of cargo to destinations in 
an efficient and economic manner which needed to be 
improved considerably to assist the exporters to exists 
efficiently in the business. 

 It is observed that the highest level of problems 
mentioned by the exporters was towards release of 
shipping documents, credit terms and technological 
development which felt to be most affected attributes 
felt by the exporters needed solution to conduct their 
business smoothly in the export market with logistic 
assistance. 

 Few of the exporters felt definite improvement needed 
with respect to consignee preference on services, 
convenience in transport operations and goodwill of the 
firm to perform well in the export market. Few of the 
exporters felt the product rates and personal rapport 
needed attention by the policy makers to develop the 
situation beneficial for exporters to achieve more 
success in the global market. 

 
11. Conclusion 
The economic development of any country primarily 
depends on the establishment of industries, which require 
sufficient amount of capital. The governments and 
international development agencies have intensified efforts 
to promote import and export business as an engine of 
proper growth. There is a need to reduce the shipping freight 
cost charged by the logistic operators which was felt high by 
some exporters, while, ineffective handling trade inflows, 
high shipment cost, lack of cooperation and stiff 
competition in foreign market shipping freight cost charged 
by the logistic operators Some of the respondents felt transit 
time needed improvement in services by the shipping liner 
and the dispatchers release of shipping documents, credit 
terms and technological development. Few of the exporters 
felt definite improvement needed with respect to consignee 
preference on services, convenience in transport operations 
and goodwill of the firm to perform well in the export 
market and to achieve more success and elevate their export 
performance in the global scenario. 
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