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jhok uxj esa bZ&dkelZ dh ,d O;kikfjd leh{kk 

 
f'kYik xqIrk 
 
lkjka'k 
bZ&dkelZ] lkfgR; leh{kk] jhok ds lanHkZ esa bZ&dkelZ ds orZeku vkSj Hkfo"; ds igyqvksa ds ckjs esa ppkZ 
dh bDdhloh lnh us vkWuykbu O;kikjks ds fy, vusd volj ,oa izfrLi/kkZ dk okrkoj.k iznku fd;kA 
bZ&dkelZ dk izeq[k y{; O;kolkf;d {ks= dks c<+kuk vkSj oSf'od Lrj ij vius mRiknks vkSj lsokvksa ds 
fy, ekdsZV dks ryk'kuk gSA bZ&dkelZ cgqr rsth ls QSy jgk gS vkSj vkt cgqr cM+h dEifu;ka bZ&dkelZ 
ds fy, bUQkLVªDpj iznku dj jgh gS] tSls fd Salefoce, ebay, amazon and Hp1 bZ&dkelZ dbZ 
izdkj ds gksrs gS B2C, B2B, C2B, C2C, B2G and G2B bZ&dkelZ ls isij odZ cgqr gh de gksus 
yxk gSA bZ&dkelZ ls e/;LFkrk lekIr gks xbZ gS ftlls miHkksDrk dks lLrh cLrq,¡ miyC/k gksrh gSA 
ysfdu bZ&dkelZ ds ek/;e ls lkjs izksMDV ugh fey ikrs gSA bZ&dkelZ ds ek/;e ls izksMsDV [kjhnus ij 
miHkksDrk dks dbZ lqfo/kk,¡ Hkh feyrh gS tSls Cash back guarantee, cash on delivery, fast delivery, 
discounts, access to branded products bR;kfnA 
 
ewy 'kCn% jhok uxj] bZ&dkelZ] O;kikfjd leh{kk 
 
1- izLrkouk 
bysDVªkfud dkelZ (E-Commerce) oLrqvksa rFkk lsokvksa dh vkWu ykbu O;kikj dks dgrs gS 
ftldk vFkZ og O;kikj ftlesa O;kikj djus okyk ,d nwljs ds lkeus u jgdj] bysDVªkfud 
ek/;e ls ,d nwljs ds lkFk O;kikj djrs gSA dqN O;fDr bZ&dkelZ ,oa bZ&fctusl dks ,d gh 
ekurs gSA fdUrq okLro esa ;s nks fofHkUu ifjdYiuk,¡ gSA bZ&dkelZ esa bUQkWjes'ku rFkk 
dEI;wfuds'ku VsDukykWth O;kikj vFkok laxBuksa ds e/; ysunsu 'kkfey gksrh gS] tcfd 
bZ&fctus'k esa O;kikfjd ysusnsu izfr"Bkuksa ,oa laxBuksa vkSj miHkksDrk ds e/; gksrk gSA 
bysDVªkfud dkelZ eq[; :i ls b.VjusV rFkk vU; dEI;wVj usVodZ tSls bysDVªkfud iz.kkfy;ksa 
ij lsokvksa rFkk oLrqvksa ds forj.k Ø;] foØ;] foi.ku rFkk oLrqvksa dh lsokvksa dk uke gSA 
bDdhloh lnh us vkWuykbu O;kikjksa ds fy, vuds volj ,oa izfrLi/kkZ dk okrkoj.k iznku 
fd;k gSA vusd vkWuykbu O;kikfjd daifu;ksa dh LFkkiuk gqbZ gSA vusd vkWuykbu 'kk[kk,¡ [kksy 
j[kh gSA 
ØsfMV dkMZ dk bZ&dkelZ ds lkSnksa esa dkQh egRoiw.kZ LFkkuk gSA cSad ,oa vU; laLFkk,¡ bZ&dkelZ 
lkSnks esa egRoiw.kZ Hkwfedk fuHkkrs gSA Edi us bZ&dkelZ ds fodkl esa egRoiw.kZ ;ksxnku fn;k gS] 
blls fofHkUu O;olkf;d la?kBu lwpukvksa dk vnku&iznku djus esa lQy gks ldk gSA 
miHkksDrk O;kikj (C2B) ysunsu esa xzkgdksa ;k miHkksDrkvksa dk vf/kd egRo gksrk gS os vius 
vko';drkvksa rFkk #fp;ksa ds vuqlkj leku dks cuok ldrs gS rFkk lsokvksa dh fMyhojh dSls gks 
;g lqfuf'pr gks ldrk gSA QyLo:i miHkksDrk ds fy, fodYi vf/kd gksrs gSA bZ&dkelZ esa 
mRiknu izfØ;k rst rFkk vf/kd [kqyk gksrk gSA ftl ij xzkgdksa dk cgqr vf/kd fu;a=.k gksrk 
gSA bZ&dkelZ ds dkj.k mRiknksa dk cktkj rFkk mlls lEcfU/kr lwpuk ges'kk miyC/k jgrk gS 
rFkk buds dher vf/kd ikjn'khZ gksrs gS] ftlls xzkgd [kjhnnkjh ls lEcfU/kr de ls de 
dher ds ekeys esa T;knk mi;qDr fu.kZ; ys ikrs gSA 
eksckby dkelZ ;k ,e-dkelZ rkjjfgr izkS|ksfxdh rFkk gS.MyS.M midj.k tSls lsY;wyj VsfyQksu 
rFkk ilZuy fMthVy vfLLVs.V ds ek/;e ls lkekuksa rFkk lsokvksa ds Ø;&foØ; dks dgk tkrk 
gSA tkiku vkt nqfu;k esa ,e- dkeZl ds ekeys esa pksVh ij gSA 
bZ&dkelZ dk izeq[k y{; O;olkf;d {ks= dks c<+kuk vkSj oSf'od Lrj ij vius mRiknksa vkSj 
lsokvksa ds fy, ekdsZV dks ryk'kuk gSA bZ&dkelZ ds izeq[k y{;ksa esa ls ,d xzkgd dks fofHkUu  
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dEifu;ksa ds mRiknksa vkSj lsokvksa ds ckjs esa lwpukvksa ds ekax 
ij Mk;ukfed rFkk vkWu&fMek.M eSuj eas izLrqr djuk gSA 
bZ&dkelZ dk lEiw.kZ y{; dEifu;ksa ds jktLo dks c<+kuk vkSj 
lqjf{kr rFkk izHkkoh rjhds ls b.VjusV ds iz;ksx ds }kjk 
mRiknksa dh [kjhn&fcØh ds }kjk xzkgdksa dks lqfo/kk nsuk tksfd 
ifj.kke Lo:i ns'k dh GDP c<+krh gSA 
bZ&dkelZ cgqr rsth ls QSy jgk gS vkSj vkt cgqr cM+h 
dEifu;ksa bZ&dkelZ ds fy, bUÝkLVªDpj iznku dj jgh gS tSls 
fd Salesforce, ebay, amazon and hp1. 
 
2. Literature Review 
fdlh Hkh 'kks/k dk;Z dks lksís'; rFkk vf/kd izHkkoh cukus ds 
nf̀"Vdks.k ls ;g vko';d gks tkrk gS fd 'kks/kkFkhZ viuh 'kks/k 
leL;k ds le:i iwoZ esa fd, x;s vU; 'kks/k dk;ksZa ds ckjs esa 
laf{kIr tkudkjh izkIr dj ysA blh nf̀"Vdks.k ls 'kks/kkFkhZ us 
bZ&dkelZ ij fd;s x;s dqN izeq[k rFkk lgt :i ls miyC/k 
iwoZ 'kks/k v/;;uksa ds fo"k;&oLrq dh tkudkjh izkIr djus dk 
iz;kl fd;k gSA la{ksi esa mudk fooj.k fuEu gS & lhrk] 
vuqjkx ¼2014½1] jk?ko] lrh"k dqekj ¼2014½2] Gangeshwer, 
D.K. (2013)3] www.esalestrack.com4, 
www.hindimeearh.com5

] 
 
3. Types of E-commerce ¼bZ&dkelZ ds izdkj ½ 
ysu&nsu dh izd`fr rFkk i{kksa dh lafyIrrk ds vk/kkj ij dbZ 
izdkj ds bZ&dkelZ gS& 
 
3-1 O;kikj&O;kikj (B2B)% 
O;kikj&O;kikj bZ&dkelZ dEifu;ksa ds e/; fd;s tkus okys 
bZ&dkelZ dks dgrs gSA ;g bZ&dkelZ dk og izdkj gS tks nks 
O;kikfjd izfr"Bkuksa ds chp ;k O;kikfjd izfr"Bkuksa ds e/; 
laca/k dks n'kkZrk gSA 
 
3-2 O;kikj miHkksDrk bZ&dkelZ (B2C)% 
O;kikj miHkksDrk bysDVªkfud dkelZ dk og :i gS ftleas 
mRikn ;k lsok,¡ fdlh izfr"Bku ;k dEiuh ls fdlh miHkksDrk 
dks csph tkrh gSA 
 
3-3 miHkksDrk O;kikj bZ&dkelZ (C2B)% 
miHkksDrk O;kikj ysunsu esa mYVh uhykeh lfEefyr gksrs gS tks 
miHkksDrk dks ysu nsu vatke nsus gsrq l'kDr cukrs gSA 
mnkgj.k & tc izfrLi/khZ ,;jykbUl ;k=h dks ;k=h ds 
loZJs"B ;k=k rFkk fVdV ds fy, vkWQj nsrk gSA 
 
3-4 miHkksDrk&miHkksDrk bZ&dkelZ (C2C)% 
miHkksDrk&miHkksDrk bZ&dkelZ vFkok lh2lh miHkksDrk rFkk 
miHkksDrk ds e/; ds okf.kT; dks dgrs gSA miHkksDrk&miHkksDrk 
bZ&dkelZ esa miHkksDrk ds e/; fdlh rhljh ikVhZ ds ek/;e ls 
ysu&nsu gksrk gSA mnkgj.k vkWuykbu uhykehA 
 
3-5 O;kikj&ljdkj bZ&dkelZ (B2G) 
bl izdkj ds bZ&dkelZ ds vUrxZr b.VjusV dk mi;ksfxrk esa 
ifCyd vf/kxzg.k] ykblsaflax izfØ;k rFkk vU; ljdkj lacaf/k 
fØ;k,a 'kkfey gSA vFkkZr bl izdkj dk bZ&dkelZ dEifu;ksa 
rFkk ifCyd lsDVj ds chp fd, tk jgs okf.kT; gSA 
 
3-6 ljdkj&O;kikj bZ&dkelZ (G2B) 
ljdkj&O;kikj bZ&dkelZ LFkkuh; rFkk dsUæh; ljdkj vkSj 
okf.kfT;d vkWuykbu ckrphr dk uke gSA blesa ljdkj ds 

lkFk dsoy O;kikfjd dEifu;k¡ tqM+rh gSA mnkgj.k & 
http://www.dtigov.uk 
 
4. E-Commerce in Rewa Nagar 
ßjhok uxj esa bZ&dkelZ dh ,d O;kikfjd leh{kkÞ ij 'kks/kkFkhZ 
}kjk jhok uxj esa 100 O;fDr;ksa dk lk{kkRdkj fy;k x;k 
ftlesa jhok uxj ds 10 dkyksuh dks j[kk x;k] ftlesa gj 
dkyksuh ls 10 O;fDr;ksa ls lk{kkRdkj fy;k x;k gSA 'kks/kkFkhZ 
}kjk irk yxk;k x;k dh dqy 100 O;fDr;ksa esa ls 42 O;fDr 
,sls gS tks bZ&dkelZ dk dk;Z djrs gS] ftlesa ujsUæ uxj esa 
10 O;kfDr;ksa esa ls 6 O;fDr ,sls gS tks bZ&dkelZ dk dk;Z 
djrs gSA vefg;k esa 10 esa ls 3 O;fDr] djfg;k esa 10 esa ls 3] 
cksnkckx esa 6] vkuUn uxj eas 5] fuifu;k esa 2] jrgjk eas 4] 
fljekSj pkSjkgk esa 6] fpjkSgyk dkyksuh esa 2 rFkk MkWDVj 
dkyksuh esa 3 O;fDr ,sls gS tks bZ&dkelZ dk dk;Z djrs gSA 
vFkkZr 'kks/kkFkhZ }kjk ik;k x;k gS fd jhok uxj esa bZ&dkelZ 
dk mi;ksx djus okys 42-00 izfr'kr yksx gSA 
 
lkj.kh Øekad 1: jhok uxj esa bZ&dkelZ dk mi;ksx djus okyksa dh 

la[;k ,oa izfr'kr 
 

l-Ø- dkyksuh dk uke 

lk{kkRdkj 
esa 'kkfey 
O;fDr;ksa 
dh la[;k 

bZ&dkelZ 
mi;ksx 

djus okyks 
dh la[;k 

izfr'kr 

1- ukjsUæ uxj 10 6 60-00 
2- vefg;k 10 5 50-00
3- djfg;k 10 3 30-00
4- cksnkckx 10 6 60-00
5- vkUun uxj 10 5 50-00
6- fuifu;k 10 2 20-00 
7- jrgjk 10 4 40-00 
8- fljekSj pkSjkgk 10 6 60-00 
9- fpjkSgyk dkyksuh 10 2 20-00 
10 MkWDVj dkyksuh 10 3 30-00

;ksx 10 42 42-00
 

 
 
5- Object of E-Commerce ¼bZ&dkelZ ds mís';½ 
1- fcØh ds nk;js dks c<+k;sA 
2- lIyk;jksa vkSj xzkgdksa ds lkFk laokn dks LVªheykbu 

¼dkjxj½ cukukA 
3- ekStwn xzkgdksa dh lsokvksa dks lq/kkjsA 
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4- dkxth dke dks de djsa rFkk le; ds i=kpkj esa [kpZ 
djsaA 

5- xzkgd larqf"V dk irk yxk;saA 
6- fcfyax esa 'kh?kzrk djsaA 
7- HkkSxksfyd rFkk ns'kh; lhekvksa ds ckgj ekdsZV dk foLrkj 

djsaA 
8- bUosUVªh daVªksy] vkMZj izkslsflax dks lq/kkjsA 
9- vkus okys bZ&dkelZ ekdsZV esa iksth'ku dks cuk;sA 
10- ykxr ds ncko dks de djsA 
 
6- Advntages and Disadvantages of Internet marketing 
or E-Commerce ¼bZ&dkelZ ds Qk;ns rFkk uqdlku½ 
6.1 Advntages 
 bZ&dkelZ ls lHkh dks Qk;nk gksrk gS pkgs oks Consumer, 

organization and onwer gksA 
 bZ&dkelZ dh enn ls fctul dks iwjh nqfu;k esa QSyk 

ldrs gS ;s gekjs ns'k rd gh lhfer u jgdj bldks 
oYMZ okbM ifCy'k dj ldrs gSA 

 dUT;wej dks izksMDV [kjhnus ds fy, dgh ij tkus dh 
t:jr ugh gSA ?kj eas cSBdj dksbZ Hkh izksMDV [kjhn 
ldrk gSA 

 fdlh Hkh pht dks Bhd rjg ls tkap iM+rky dj ldrs 
gS rFkk nwljs izksMDV ds lkFk rqyuk Hkh dj ldrs gSA 

 bZ&dkelZ ls isij odZ cgqr gh de gkssus yxk gSA 
 blls Organization dks dkQh Qk;nk feyrk gS D;ksfd 

blesa tks chp ds fMLVªhC;wwVj gksrs gS mudh t:jr ugh 
iM+rh gSA 

 izksMDV ds ckjs eas ge fjO;w] desUV] esa crk ldrs gS rkfd 
nwljs dks oks pht [kjhnrs le; le> esa vk;s dh izksMDV 
ds ckjs esa nwljs yksxksa dh D;k jk;k gSA 

 
6.2 Disadvantages 
 fdlh Hkh izksMDV ds nks igyw gksrs gS ,d vPNk rks ,d 

cqjkA mlh rjg bZ&dkelZ eas Hkh dqN gkfu Hkh gSA 
 bZ&dkelZ csolkbV] ,Iyhdks'ku cukus ds fy, dkQh [kpZ 

gksrk gSA 
 flD;wfjVh ds ckjs esa ges'kk lrdZ jguk iM+rk gSA 
 fdlh Hkh ubZ csolkbV ij Hkjkslkk djuk FkksM+k eqf'dy gSA 
 gkbZ LihM bUVjusV dh t:jr iM+rh gSA 
 dbZ lkjs izksMDV bUVjusV ds ek/;e ls ugh fey ikrs gSA 
 
7. Top motivators for shopping online 

 

 
 

8- Conclusio ¼fu"d"kZ½ 
NksVs rFkk cM+s nksuksa gh izdkj dh dEifu;ksa dks cktkj esa mrjus 
rFkk vUrZjk"Vªh; cktkj ij dkcw djus ds fy, bZ&dkelZ 
vR;Ur 'kfDr'kkyh dkjd gSA b.VjusV blhfy, xzkgd lsok 
rFkk liksVZ ds fy, egRoiw.kZ ek/;e gSA mlds ek/;e ls 
dEifu;ksa vius xzkgdksa dks mRikn dk foLrr̀ tkudkjh iznku 
dj ldrs gSA b.VjusV ds ek/;e ls dEI;wfuds'ku vf/kd 
izHkko'kkyh gqvk gS rFkk bleas xfr lgtrk vkbZ gS vkSj ;g 
lLrh gq;h gSA b.VjusV dh lgk;rk iwjh nqfu;k ds yksx ,d 
nwljs ls cxSj cgqr vf/kd [kpZ ds rFkk fo'oluh; :i ls 
tqM+rs gSA VsDuhdy bUÝkLVªDpj ds :i esa ;g oSf'od usVodZ 
dk ,d ladyu gSA 
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