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Abstract 

In a complex business environment, the hunt for intelligent solution has placed Artificial Intelligence 

(AI) at the center of many business decisions. Artificial Intelligence has emerged as a transformative 

force in decision making, offering un-presented opportunities for data driven strategies, efficiency and 

innovations. The integration of Artificial Intelligence (AI) into managerial decision making processes 

has emerged as a revolutionary force in the digital era, which brings progressive changes in the 

business and its operations. 

This study explores the multifaceted opportunities and challenges associated with adoption of Artificial 

Intelligence in the managerial decision making. Through an extensive review of literatures, case studies 

and empirical analysis, we have examined how artificial intelligence influences the accuracy, efficiency 

and effectiveness of decision making. This paper discusses AI driven decision making, their 

implications, effectiveness and ethical concerns. The result shows that AI can increase efficiency, 

productivity, and can provide more accurate predictive analysis through logical and unbiased decision 

making. However the application of AI is also faced with challenges such as the need for sophisticated 

technological infrastructure and ethical risk management. By introducing AI in decision making, 

businesses can make real-time data based decisions; understand market trends and produce innovative 

products as per the customers need and preferences. This study concludes with recommendations for 

businesses aiming to utilize AI’s potential while limiting the risk associated. 

 

Keywords: Artificial Intelligence, AI Driven Decision Making, Ethical AI Considerations, managerial 

decision making, digital transformation 

 

Introduction 

Artificial Intelligence can be described as the capacity of computer-based systems to 

simulate human-like cognition, such as reasoning, perception, learning, and decision support 

by processing information and generating adaptive responses. Initially conceived as a 

technology that could mimic human intelligence, AI has evolved in ways beyond its original 

conceptions. With incredible advancements made in data collection, processing and 

computation power, intelligent system can now be deployed to takeover a variety of tasks, 

enable better connectivity, and enhance productivity and decision making. (National Strategy 

for Artificial Intelligence, NITI Aayog 2018) [18]. 

In the contemporary digital world, artificial Intelligence is no longer a speculative or 

futuristic concept; it is a transformative technology redefining the operational, tactical and 

strategic fabric of organizations across industries. Conventional decision-making frequently 

relies on individual judgment and prior experience, which can introduce subjectivity and 

bias. In contrast, AI-based systems apply data-driven algorithms to evaluate information 

systematically, helping reduce errors and enhance efficiency in managerial contexts 

(Davenport & Ronanki, 2018; Brynjolfsson et al., 2021) [9, 6]. AI driven decision making is 

increasingly prevalent in industries such as finance, healthcare, and technologies, where data 

analytics play a crucial role in optimizing business strategies (Davenport & Ronanki 2018) 
[9]. AI Automated decision making allows businesses and companies to make prompt, 

accurate and consistent decisions by capitalizing on datasets with AI, as artificial intelligence 

can analyze large dataset without errors. It can also handle anomaly detection, data 

crunching, complex analysis, optimized decision making and spotting trends.  
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The final decision are then either completely automated or 

taken over by the humans. Despite its potential, many 

business organizations have not obtained the expected 

results on their AI investments (Fountaine et al. 2019, 

Ransbotham et al. 2017, McCormick 2020, Uren & 

Edwards, 2023) [12, 21, 17, 29] leading to complexities and 

resource mismanagement. Also the probabilistic nature of 

AI system (Ozkaya, 2020) [19] and their ability to 

continuously learn and adapt (Lu et al., 2022) [16] lead to 

distinct integration and scalability challenges (Haefner et 

al., 2023) [14]. The adoption of AI in managerial decision-

making is not a single event but a continuous process of 

digital transformation. It requires more than just 

technological enhancements it calls for cultural adaptation, 

new governance approaches, and a dedication to ongoing 

learning. Organizations that thrive will be those that harness 

the combined strengths of human and artificial intelligence, 

encourage ethical innovation, and stay adaptable amid fast-

paced technological shifts. As AI advances, our 

understanding of decision-making and value creation in the 

digital era must evolve as well. This paper adds to that 

dialogue, providing insights that are both academically 

robust and practically useful for achieving managerial 

excellence in the age of AI. 

 

Literature Review  

A review of the literature reveals that the integration of 

Artificial Intelligence (AI) into managerial decision making 

presents a paradigm shift for modern organizations. This 

evolution offers unprecedented opportunities for enhanced 

efficiency, data driven insights, and strategic foresight. 

However, it is accompanied by significant challenges related 

to ethics, implementation, and the evolving role of 

managers. Organizations are increasingly embedding AI 

through predictive analytics, optimization, natural-language 

models, and generative systems into decisions across 

strategy, operations, finance, HR, and customer 

engagement. Evidence from research and practice suggests 

AI can enhance decision quality and speed, yet adoption 

raises socio-technical risks around bias, governance, and 

trust (Arrieta et al., 2020; Starke et al., 2022) [3, 27].  

AI-driven Decision Support Systems (DSS) increasingly 

integrate predictive and generative capabilities to surface 

alternatives, run simulations, and stress-test strategies, 

helping leaders to evaluate trade-offs and uncertainty 

(Bagchi & Kedor, 2024) [4]. Recent industry research on 

“intelligent choice architectures” shows organizations can 

redesign decision processes so AI curates and adapts options 

for human decision makers, lifting productivity and decision 

quality when coupled with clear human decision rights 

(Schrage & Kiron, 2025) [24]. 

Empirical and conceptual work finds the highest value when 

AI augments (rather than replaces) human expertise by 

improving signal detection while humans provide context, 

ethics, and knowledge (Ransbotham et al., 2022) [22]. 

Emerging evaluation frameworks for human, as AI 

collaboration emphasize measuring team performance, 

calibrated trust, and error (Alqhatani et al., 2024) [1]. 

AI possesses the unparalleled ability to analyze vast and 

complex datasets with a speed and accuracy that far 

surpasses human capabilities. Machine learning techniques 

are capable of uncovering nuanced relationships and 

anomalies within datasets that are not readily visible through 

traditional analysis, thereby equipping managers with 

evidence-based insights for strategic decisions (Shrestha & 

Ben-Menahem, 2019) [25]. This allows managers to move 

beyond intuition and experience-based decision-making 

towards a more evidence-based approach. In marketing, AI 

applications allow firms to segment audiences more 

precisely and forecast consumer purchasing behaviors, 

which supports the design of targeted campaigns and 

increases engagement outcomes (Verma et al., 2021) [30]. 

Large scale survey research indicates organizations realize 

more value when employees personally benefit from AI via 

competence, autonomy, and relatedness, which in turn raises 

adoption and impact (Ransbotham et al., 2022) [22]. Design 

patterns that give managers limited control over models 

(e.g., editable forecasts) can reduce “algorithm aversion,” 

increasing use without sacrificing accuracy (Dietvorst et al., 

2018) [11]. 

The efficacy of AI is heavily dependent on the availability 

of large and comprehensive datasets. However, the 

collection, storage, and use of this data raise significant 

privacy and security concerns, particularly with the advent 

of stringent regulations like the General Data Protection 

Regulation (GDPR). As emphasized by Zuboff (2019) [31], 

organizations must navigate a complex ethical and legal 

landscape to ensure that data is used responsibly and 

securely. The initial investment required to develop and 

implement AI systems can be substantial. This includes the 

cost of technology, infrastructure, and the recruitment of 

specialized talent. For many small and medium-sized 

enterprises, these high upfront costs can be a significant 

barrier to adoption (Brynjolfsson & McAfee, 2017) [5]. 

 

Objective of the study 

This paper seeks to explore how AI is being incorporated 

into managerial decision-making, highlighting the 

opportunities it creates, the challenges it introduces, and the 

resulting strategic implications. 

 

Research Methodology 

Through an analysis of empirical data, review of existing 

literature, and the study of real-world cases, we offer a 

thorough perspective on AI’s contribution to improving 

managerial effectiveness in decision making in the digital 

age. 

 

AI in managerial decision making 

Artificial intelligence (AI) is transforming management 

decision-making by enabling organizations to analyze vast 

amounts of data, identify patterns, and generate insights that 

guide strategy and operations. Unlike traditional approaches, 

AI can detect subtle trends and make highly accurate 

predictions, helping businesses forecast market shifts, 

customer behaviors, and operational outcomes. This allows 

managers to act proactively, such as adjusting supply chain 

processes or preventing customer attrition. A key advantage 

of AI is its ability to minimize human bias in decision-

making. While managers are often influenced by cognitive 

biases such as overconfidence or confirmation bias, AI 

relies on objective data and algorithms, ensuring decisions 

are grounded in evidence rather than personal judgment. 

This impartiality is especially valuable in sensitive fields 

like recruitment, financial services, and risk management. 

AI also supports optimization by evaluating trade-offs and 

simulating alternative solutions, enabling managers to align 

decisions with long-term organizational goals. Moreover, 
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when integrated with advanced technologies such as the 

Internet of Things (IoT) and block chain, AI strengthens 

real-time decision-making in areas like supply chain 

management, reducing costs and improving efficiency. 

 

Opportunities for AI in Managarial Decision Making 

AI opens up a wide range of opportunities in managerial 

decision-making by enhancing efficiency, reducing bias, and 

enabling data-driven insights. Here are some key 

opportunities, structured across major management 

functions: 

 

Strategic Decisions 

 AI enables better forecasting of market trends and 

customer demand. 

 It supports scenario planning by simulating “what-if” 

situations. 

 Helps managers with risk identification and mitigation 

through predictive analytics. 

 

Operational Efficiency 

 Improves resource allocation and scheduling for 

maximum productivity. 

 Enhances supply chain management with demand 

prediction and route optimization. 

 Uses image recognition and anomaly detection for 

quality control. 

 

Financial Management 

 Provides accurate budgeting and forecasting using real-

time data. 

 Detects fraud and unusual financial patterns quickly. 

 Supports investment decisions with risk-return analysis. 

 

Human Resource Management 

 AI tools streamline talent acquisition and screening. 

 Predicts employee turnover and suggests retention 

strategies. 

 Tracks performance data to identify training and 

development needs. 

 

Customer-Centric Decisions 

 Enables personalized marketing and pricing strategies. 

 Analyzes customer feedback using sentiment analysis. 

 Predicts customer churn and recommends retention 

actions. 

 

Innovation & Product Development 

 Assists in idea generation through generative AI. 

 Speeds up R&D by identifying useful patterns in large 

datasets. 

 Scans global data to spot new opportunities and trends. 

 

Ethics & Sustainability 

 Tracks environmental and sustainability goals. 

 Detects and reduces bias in decisions like hiring or 

lending. 

 Monitors changing laws for regulatory compliance. 

 

Challenges in Implementing AI in managerial decision 

making 

Artificial Intelligence (AI) is increasingly applied in 

business decision-making due to its ability to improve 

efficiency, accuracy, and data-driven insights. However, its 

implementation is not without challenges, as both technical 

and organizational barriers can hinder effectiveness. 

 

Technological Complexity and Integration 
Integrating AI requires companies to shift from traditional 

decision-making models to more adaptive approaches. This 

transition is often constrained by limited resources, 

resistance to change, and the need for significant investment 

in infrastructure, such as hardware, software, and skilled 

personnel. Additionally, AI’s ability to process large 

datasets can sometimes result in information overload, 

making it difficult for managers to identify the most relevant 

insights. 

 

Data Security and Privacy Concerns 

AI relies heavily on data, raising concerns about 

unauthorized access, misuse, and breaches. High-profile 

cases of data leaks, such as those reported by the Indonesian 

Ministry of Communication and Information (2022), 

highlight the importance of strong data protection. While AI 

can support data security through encryption and advanced 

analytics, organizations must implement strict regulations 

and transparent management to minimize risks. 

 

Workforce Skills Gap 

A shortage of employees with expertise in programming, 

data analysis, and machine learning presents another major 

obstacle. Rapid technological advancements demand 

continuous upskilling, yet many organizations struggle to 

provide adequate training. Without sufficient knowledge, 

employees may find it difficult to integrate AI effectively 

into decision-making processes. 

 

Algorithmic Bias 

The fairness of AI outcomes depends heavily on the 

representativeness of training data. When underlying 

datasets reflect societal biases, the resulting models can 

replicate or even amplify discriminatory patterns, posing 

both ethical and reputational risks for organizations (Starke 

et al., 2022) [27].  

 

Implementation Costs and ROI 

Developing and maintaining AI systems requires substantial 

investment in infrastructure, workforce training, and data 

management. Many companies find it challenging to 

demonstrate short-term returns, which may discourage 

further adoption. A strategic implementation plan with clear 

success metrics is necessary to ensure AI delivers long-term 

value. 

 

Case Study: Involvement of AI in managerial decision 

making 

Here are some real-world case studies of AI involvement in 

managerial decision-making across different industries: 

 

Unilever-Talent Recruitment and Workforce 

Management 

Unilever modernized its recruitment process by deploying 

AI-enabled assessment platforms such as HI revue and 

Pymetrics. These tools evaluated candidate responses and 

behavioral traits, producing ranked shortlists for hiring 

managers. As a result, recruitment cycles became 

significantly shorter and outcomes showed greater diversity 
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compared to earlier manual approaches (AI. Business, 2024) 
[2]. 

 

Netflix-Content Investment Decisions 
Netflix integrates predictive analytics into its content 

investment decisions by analyzing viewing histories, 

audience preferences, and regional trends. Insights from 

these models inform managerial choices on which 

productions to prioritize, thereby reducing financial risk and 

contributing to the success of several original series 

(Business Insider, 2025) [7]. 

 

Zara (Inditex)-supply chain and inventory management 
Zara applies AI tools to interpret sales transactions, online 

behavior, and social media interactions in near real time. 

These insights guide inventory adjustments and product 

recommendations at the store level, enabling faster response 

to consumer preferences and minimizing excess stock 

(GoBeyond Team, 2025) [13]. 

 

American Express-fraud detection and risk management 
American Express has integrated advanced machine 

learning techniques into its fraud detection framework to 

address rising concerns over transactional security. These 

systems continuously analyze large volumes of payment 

data to identify unusual patterns and anomalies that may 

indicate fraudulent activity. The insights generated are 

provided to managers in real time, enabling rapid responses 

such as temporarily suspending accounts, notifying affected 

customers, or updating internal risk protocols. This 

proactive use of AI has strengthened consumer trust while 

reducing financial losses associated with fraudulent 

transactions (D3 Platform Digit, 2022) [8]. 

 

Findings from the study 

The incorporation of Artificial Intelligence (AI) into 

managerial decision-making has transformed traditional 

management practices and reshaped the way decisions are 

designed, assessed, and implemented. With the rapid 

advancement of AI technologies, their impact on decision-

making continues to expand, compelling organizations to re-

assess and adapt their strategic management frameworks. 

AI’s primary value lies in its capacity to process extensive 

volumes of both structured and unstructured data, detect 

patterns, and generate insights that support well-informed 

choices across all levels of management. This progress 

enables managers to rely less on intuition and experience 

alone, grounding their decisions more firmly in data-driven 

analysis. A key domain where AI has shown remarkable 

influence is in improving both the speed and accuracy of 

decision-making. Unlike traditional approaches that depend 

heavily on manual input and subjective judgment, AI can 

process vast amounts of data in real time, producing 

valuable insights within seconds. This ability is especially 

critical in dynamic fields such as finance, logistics, and 

emergency response, where swift decisions carry significant 

consequences. Rather than replacing human judgment, AI 

enhances it by acting as a cognitive partner that combines 

human expertise with analytical precision. 

However, the integration of AI also presents notable 

challenges. One of the most persistent issues raised by 

researchers and professionals is algorithmic bias. For 

example, in recruitment, AI tools trained on biased data may 

unintentionally favor certain groups, perpetuating 

inequality. To mitigate such risks, ethical AI development 

and strong oversight frameworks are essential.  

 

Recommendations for integrating AI in managerial 

decision-making 

Integrating Artificial Intelligence (AI) into managerial 

decision-making can transform how organizations operate, 

but it needs to be done thoughtfully. The following 

recommendations can guide a balanced and effective 

approach:- 

 Align AI with Business Goals: AI adoption should 

begin with clear objectives. Managers need to identify 

the areas where AI can bring the greatest value, such as 

forecasting, customer analysis, financial planning, or 

risk assessment. When AI projects are tied directly to 

strategic goals, they are more likely to deliver 

measurable results. 

 Build a Strong Data Foundation: AI is only as good 

as the data it uses. Companies should invest in high-

quality, well-organized, and ethical data sources. A 

reliable data infrastructure reduces errors and helps 

ensure that AI insights are trustworthy. 

 Promote Human-AI Collaboration: AI should be 

seen as a tool to support, not replace, managerial 

judgment. Transparent and explainable AI models help 

managers understand the reasoning behind 

recommendations, making them more confident in 

using AI insights for decision-making. 

 Start Small with Pilot Projects: Instead of full-scale 

implementation, organizations should begin with 

smaller pilot projects in specific areas. This allows 

managers to test AI systems, evaluate their impact, and 

make improvements before wider adoption. 

 Ensure Ethics and Accountability: AI decisions must 

be fair, unbiased, and compliant with laws and 

regulations. Managers should implement monitoring 

systems to track performance and maintain 

accountability when AI plays a role in decision-making. 

 Encourage Adoption and Training: Successful AI 

integration requires people to trust and understand the 

tools. Training managers in data literacy and AI basics 

will reduce resistance and help them use AI effectively. 

 Commit to Continuous Improvement: AI systems 

should not be treated as one-time solutions. Regular 

monitoring, updates, and adjustments are necessary to 

keep models accurate and aligned with changing 

business needs. 

 

Conclusion 

The incorporation of Artificial Intelligence (AI) into 

managerial decision-making marks a major shift in how 

organizations function, form strategies, and compete in the 

digital age. AI introduces vast opportunities by improving 

the precision, speed, and depth of decisions across all levels 

of management. Through tools such as real-time analytics, 

predictive modeling, intelligent automation, and resource 

optimization, AI enables managers to make evidence-based 

choices that are better aligned with shifting market 

conditions and operational realities. This advancement 

enhances organizational agility, customer orientation, and 

innovation. 

But, the adoption of AI also presents critical challenges. 

Issues such as limited transparency, algorithmic bias, data 

privacy risks, and concerns over workforce displacement 
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hampers its broad acceptance. The relationship between 

humans and AI must be carefully balanced to ensure 

technology serves as an aid to human judgment rather than a 

substitute. While AI excels at processing large datasets and 

uncovering patterns beyond human capability, it lacks the 

contextual awareness, emotional intelligence, and ethical 

reasoning that managers contribute. To maximize AI’s 

potential without eroding trust; organizations must prioritize 

ongoing learning, transparent governance, and inclusive 

change management. 

Ultimately, the integration of AI into managerial decision-

making represents more than just a technological 

advancement it is a strategic transformation. It demands 

forward thinking leadership, and a strong ethical foundation 

to guide its implementation. 

 

References 
1. Alqhatani A, Hong A, Zhu J. Evaluating human-AI 

collaboration: A review and research agenda. arXiv 

[Preprint]; 2024. Available from: 

https://arxiv.org/abs/2407.19098 

2. AI.Business. Using AI for better talent acquisition and 

training [Internet]; 2024 May 28 [cited 2025 Oct 10]. 

Available from: https://www.ai.business 

3. Arrieta AB, Díaz-Rodríguez N, Del Ser J, Bennetot A, 

Tabik S, Barbado A, et al. Explainable artificial 

intelligence (XAI): Concepts, taxonomies, opportunities 

and challenges toward responsible AI. Inf Fusion. 

2020;58:82-115. DOI: 10.1016/j.inffus.2019.12.012 

4. Bagchi SN, Kedor S. Managerial decision making and 

AI: A decision canvas. Bus Horiz. 2024. DOI: 

10.1016/j.bushor.2024.06.004 

5. Brynjolfsson E, McAfee A. The second machine age: 

Work, progress, and prosperity in a time of brilliant 

technologies. New York: WW Norton & Company; 

2017. 

6. Brynjolfsson E, Rock D, Syverson C. Artificial 

intelligence and the modern productivity paradox: A 

clash of expectations and statistics. In: Agrawal A, 

Gans J, Goldfarb A, editors. The economics of artificial 

intelligence: An agenda. Chicago: University of 

Chicago Press; 2021, p. 23-57. 

7. Business Insider. Netflix patents reveal a futuristic 

vision for personalizing trailers, TV shows, and movies 

[Internet]. 2025 Jun [cited 2025 Oct 10]. Available 

from: https://www.businessinsider.com 

8. D3 Platform Digit. American Express using big data to 

prevent fraud [Internet]. 2022 Oct 2 [cited 2025 Oct 

10]. Available from: https://d3digit.com 

9. Davenport TH, Ronanki R. Artificial intelligence for 

the real world. Harv Bus Rev. 2018;96(1):108-16. 

10. Deloitte. ISO/IEC 42001 standard for AI governance 

and risk management [Internet]. 2024 [cited 2025 Oct 

10]. Available from: 

https://www.deloitte.com/us/en/services/consulting/arti

cles/iso-42001-standard-ai-governance-risk-

management.html 

11. Dietvorst BJ, Simmons JP, Massey C. Overcoming 

algorithm aversion: People will use imperfect 

algorithms if they can (even slightly) modify them. 

Manag Sci. 2018;64(3):1155-70. DOI: 

10.1287/mnsc.2016.2643 

12. Fountaine T, McCarthy B, Saleh T. Building the AI-

powered organization. Harv Bus Rev. 2019;97(4):62-

73. 

13. GoBeyond Team. How Zara uses AI and machine 

learning to revolutionize supply chain and inventory 

management [Internet]. GoBeyond; 2025 Jul 27 [cited 

2025 Oct 10]. Available from: https://gobeyond.ai 

14. Haefner N, Parida V, Gassmann O, Wincent J. 

Implementing and scaling artificial intelligence: A 

review, framework, and research agenda. Technol 

Forecast Soc Change. 2023;197:122878. DOI: 

10.1016/j.techfore.2023.122878 

15. Robertson J, Botha E, Oosthuizen K, Montecchi M. 

Managing change when integrating artificial 

intelligence (AI) into the retail value chain: The AI 

implementation compass. J Bus Res. 2025;189:115198. 

DOI: 10.1016/j.jbusres.2025.115198 

16. Lu Q, Zhu L, Xu X, Whittle J, Douglas D, Sanderson C. 

Software engineering for responsible AI: An empirical 

study and operationalised patterns. In: Proceedings of 

the 44th International Conference on Software 

Engineering: Software Engineering in Practice. IEEE; 

2022. p. 241-2. DOI: 10.1145/3510457.3513037 

17. McCormick J. AI project failure rates near 50%, but it 

doesn’t have to be that way, say experts [Internet]. Wall 

Street J. 2020 Aug 7 [cited 2025 Oct 10]. Available 

from: https://www.wsj.com/articles/aiproject-failure-

rates-near-50-but-it-doesnt-have-to-be-that-way-say-

experts-11596810601 

18. NITI Aayog. National strategy for artificial intelligence: 

AI for all [Internet]. 2018 [cited 2025 Oct 10]. 

Available from: https://www.niti.gov.in 

19. Ozkaya I. What is really different in engineering AI-

enabled systems? IEEE Softw. 2020;37(4):3-6. DOI: 

10.1109/MS.2020.2992096 

20. Rahwan I, Cebrian M, Obradovich N, Bongard J, 

Bonnefon JF, Breazeal C, et al. Machine behaviour. 

Nature. 2019;568(7753):477-86. DOI: 10.1038/s41586-

019-1138-y 

21. Ransbotham S, Kiron D, Gerbert P, Reeves M. 

Reshaping business with artificial intelligence: Closing 

the gap between ambition and action. MIT Sloan 

Manag Rev. 2017;59(1). 

22. Ransbotham S, Kiron D, LaFountain B, Khodabandeh 

S. Achieving individual and organizational value with 

AI [Internet]. MIT Sloan Manag Rev and BCG; 2022 

[cited 2025 Oct 10]. Available from: 

https://sloanreview.mit.edu/projects/achieving-

individual-and-organizational-value-with-ai/ 

23. Rusdi Hidayat N, Kusumasari IR, Putri PA, Murdiana 

N, Puspita DR. Challenges and opportunities for using 

artificial intelligence as a supporting tool in business 

decision making in the digital era. J Bisnis Komun 

Digit. 2024;2(2):17-31. DOI: 10.47134/jbkd.v2i2.3469 

24. Schrage M, Kiron D. Winning with intelligent choice 

architectures [Internet]. MIT Sloan Manag Rev & Tata 

Consultancy Services; 2025 [cited 2025 Oct 10]. 

Available from:  

https://sloanreview.mit.edu/projects/winning-with-

intelligent-choice-architectures/ 

25. Shrestha YR, Menahem BSM. The future of work: The 

role of artificial intelligence in managerial decision-

making. Acad Manag Perspect. 2019;33(4):488-506. 

DOI: 10.5465/amp.2018.0066 

https://www.allresearchjournal.com/


 

~ 102 ~ 

International Journal of Applied Research https://www.allresearchjournal.com  
 

26. Sjödin D, Parida V, Palmié M, Wincent J. How AI 

capabilities enable business model innovation: Scaling 

AI through co-evolutionary processes and feedback 

loops. J Bus Res. 2021;134:574-587. DOI: 

10.1016/j.jbusres.2021.05.009 

27. Starke C, Baleis J, Keller B, Marcinkowski F. Fairness 

perceptions of algorithmic decision-making: A 

systematic review of the empirical literature. Big Data 

Soc. 2022;9(2):20539517221115189. DOI: 

10.1177/20539517221115189 

28. Teresia A, Latiph A. Indonesia probes alleged data 

breach of 1.3 bln SIM card details [Internet]. Reuters; 

2022 Sep 5 [cited 2025 Oct 10]. Available from: 

https://www.reuters.com/world/asia-pacific/indonesia-

probes-alleged-data-breach-13-bln-sim-card-details-

2022-09-05/ 

29. Uren V, Edwards JS. Technology readiness and the 

organizational journey towards AI adoption: An 

empirical study. Int J Inf Manag. 2023;68:102588. DOI: 

10.1016/j.ijinfomgt.2022.102588 

30. Verma S, Sharma R, Deb S, Maitra D. Artificial 

intelligence in marketing: A systematic literature 

review and future research agenda. Int J Inf Manag. 

2021;58:102283.  

DOI: 10.1016/j.ijinfomgt.2020.102283 

31. Zuboff S. The age of surveillance capitalism: The fight 

for a human future at the new frontier of power. New 

York: Public Affairs; 2019. 

https://www.allresearchjournal.com/

